
Home page for fifirm that helps companies manage their forklift flfleets. Pages 1-2 
are the new site; next 3 are from the old site. Note how the new one cuts to the 
chase, and presents the value proposition front and center. Click CJK logo below/
left to visit site. Click small squares/yellow bubbles for more project detail. 

http://www.cjkservices.com
Peter Bowerman
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http://cjkservices.com/why-cjk/
Peter Bowerman
Note
On this “Why CJK?” page, note the headline question, and the 3 boxes under that, speaking to the three main audiences (and beneficiaries) of the service. 

This can be an effective tool when you have multiple internal audiences for your product/service, and want to quickly get buy-in from those groups, and do it in a compact way.  

When visitors mouse over each box, the box flips, revealing copy that speaks to that audience, and makes it clear that CJK understands their world.
�



Peter Bowerman
Note
Three pages from the earlier version of the above site. Note how your eye doesn’t know where to go, and how copy-heavy and hard to read it is. 







Home page for a site promoting a state-of-the-art 
online curriculum, geared toward several audiences 
(see the 4 boxes at the bottom). Click the Certify-ED 
logo at left/below to visit actual site. 

http://www.certify-ed.com






I wrote this copy for a company offering a supplier management 
platform. The company chose to write most of the rest of the site 
themselves (with mixed results), but I include this page to give a 
sense of the engaging tone I always strive for, even with 
mundane, "techy" subjects like this. 
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